


Notes for Editors:

Methodology
A sample of 1,000 UK consumers, representative of the national population by age, region, gender 
and social class, was interviewed online during April 2009. They were asked whether they felt that the 
design and personalisation of direct mail or the timing of its arrival was the most important factor in 
getting them to respond. Fieldwork was conducted by WPP’s (NASDAQ: WPPGY) Lightspeed Research. 
The results were analysed by gender, age and region of the UK. 

About GI Direct 

GI Direct is one of the largest direct mail production houses in the UK, providing customer focussed 
solutions to a wide range of industries including �nancial services, charity and not-for-pro�t, mail-order, 
public sector and retail. 

With 170 highly skilled people on a 170,000 sq. ft. site, GI Direct provides some of the most innovative 
and dynamic mail solutions available today...and tomorrow, supported by leading-edge technology. 
Our in-house manufacturing capabilities include digital, continuous and inline scitex personalisation. GI 
Direct can control every part of the production process, from concept to design and pre-press through 
to printing, enclosing and ful�lment.  

For more information, please visit www.gi-solutionsgroup.com or www.creativeformats.com 
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